
WEST
WEEKEND
Autumn/Winter 
Fashion Special
February 22-23, 2014 
12-page gloss stock special
On February 22 and 23, West Weekend will take 
a close look at what’s hot next season in a special 
autumn and winter fashion edition. From the catwalks 
to the designers behind the creations, the publication 
will show readers how to incorporate the trends and 
get the most out of a winter wardrobe, from nine-to-five 
coats or the latest must-have boots. 

Advertising Environment
West Weekend West Weekend is the leading 
premium lifestyle publication especially created for 
WA’s affluent consumers. With a potent combination 
of high quality journalism, photography and regular 
feature sections, West Weekend addresses a key gap 
in the WA magazine market and allows access to an 
exclusive and involved audience.

emmaTM conducted by Ipsos MediaCT, 12 months ending September 2013   ^ABC Audit, 3 months ended 30 September 2013

Delivered as part of The Weekend West to a circulation of 278,332^,  
West Weekend magazine is read by an audience of 424,000 people every week.

Planning your next break? 

Look no further than our 

own spectacular backyard.

‘I’m pleased 

to say that for 

public idiocy, 
my region 

never lets the 
side down.’

REALITY
BITES
ROS THOMAS 

HAS TEETHING 

TROUBLES

HIT & MISS
ROB BROADFIELD 

LOVES THE PLACE 

BUT WHERE’S 

THE EFFORT?

plus »
SNAPPY SHIRAZ, 

HOLIDAY READS &  

SOME SMART IDEAS 

FOR THE TRIP

APRIL 20-21 2013

ROBERT 
DREWE

great
ESCAPES

For further information 
and bookings contact:
WA and National 
Peter Stevens 0412 922 839

Western Australia 
Vince Courtney 
(08) 9482 3744

New South Wales  
Danny Massa, Emily Fletcher,  
Gavin Riley, Ewan Macer  
(02) 9252 3476

Victoria  
Linda Nameh, Brad Miller or 
Mandy Colville  
(03) 9826 5188

Queensland  
Abby Rosamond 
(07) 3844 5888

South Australia  
Tony Mangan  
(08) 8379 9522

Deadlines
Issue on sale  
February 22-23, 2014

Booking deadline  
Friday January 31, 2014

Material deadline  
Tuesday February 4, 2014

Limited ad space available.
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Among fashionable readers of West Weekend magazine:

•	 92 per cent have shopped in a department store or 
large shopping complex in the past three months

•	 65 per cent have purchased clothing or footwear 
in the past four weeks

•	 34 per cent have purchased cosmetics and 
fragrances in the past four weeks

•	 46 per cent are in social grades A or B

•	 39 per cent are big spenders on consumer goods.


